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10 YEARS OF
EMPOWERING VETERANS
ESWE | AND COMMUNITIES




MISSION

The Mission Continues empowers

veterans who are adjusting to life

at home to find purpose through
community impact.

VISION

We deploy veterans on new
missions in their communities,
so that their actions will inspire
future generations to serve.

L

THE MISSION CONTINUES 2017 ANNUAL REPORT | 2

IMPACT

Veterans apply their skills and
experience toward strengthening
communities while building bonds

with one another.
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United, we served. In 2017, The Mission Continues inspired thousands of people to serve together in
important and meaningful ways. From Hawaii to Texas, from New England to Puerto Rico, our veterans,
nonprofit partners and community volunteers mobilized to help build stronger communities around them.
And they did it together.

This report shows how 2017 was an empowering year for The Mission Continues. Here are a few of our
participants’ most significant milestones:

*  Over 10,900 veterans and non-veteran volunteers served alongside each other at 900+ service
events across the country.

e Veteran volunteers and our nonprofit partners collaborated in 61 city-based operations focused on
achieving long-term impact in under-resourced communities.

*  Hundreds reported for duty at our second annual Mass Deployment, dubbed Operation Westside
Surge, in Atlanta.

* Inspiring women veteran leaders from across the country convened at our second annual Women
Veterans Leadership Summit in San Francisco.

e Hundreds of volunteers selflessly supported relief efforts in the wake of historic natural disasters in
Houston, Miami, and Puerto Rico.

These milestones from 2017 give us great pride, but we also set our sites on the future. With that in mind,
we took several steps to help ensure we’ll continue to increase our impact for many years to come.

* Nineteen new full-time team members joined us in 2017 in key new roles and responsibilities
across the country.

e Three exceptional leaders joined our Board of Directors: Kristie Cunningham, Senior Vice President
of Communications for BAE Systems, Inc; Gen. Ray Odierno (Ret.); and Shelley Lavender, Senior
Vice President of Strike, Surveillance and Mobility of Boeing Defense, Space & Security.

e Partners like the Berges Family Foundation, Carlson Family Foundation, Henry & Ruth Blaustein
Rosenberg Foundation, and BAE Systems, stepped up with creative and generous new contributions,
paving our way forward and sustaining our impact.

Looking back, | am motivated by these accomplishments; and looking forward, | am excited for
remarkable things that are on the horizon.

| would like to extend our gratitude to our many supporters who fuel our impact, and to our staff,
community partners, and volunteers who—through their grit, dedication, and resolve—are the engines that
propel us towards our vision of the future.

| also thank you for your support. Please Report for Duty alongside us in 2018 and beyond!

SPENCER KYMPTON,
PRESIDENT
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OUR RECOVERY EFFORTS IN HOUSTON

The Harry and Jeanette Weinberg Foundation Laura L'Esperance
Ellen Hauck Mark DeBlanc
Carolyn Gold Meredith Darche
John Hauck Rachel Eidelman
Steven J Hauck Linda Mattson
Luminus Management, LLC Katherine Oliver
Steel Trading Corp Regan Turner
Kathleen Alexander James Shaughnessy
Deborah Hauck Aaron Neiss
Fairchild Jackiee Carbery
Rotork Janet Newsome
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STORIES FROM THE FIELD
#HOUSTONSTRONG

From the moment the first drop of rain from Hurricane Harvey fell, the
veteran impact | witnessed was inspiring. Before the rain had stopped,
members of all five of our Houston platoons and platoons around the
country had stepped up in the areas hardest hit by Harvey.

A surge of 700+ volunteers answered the call to serve, leading water
rescues, mucking and gutting homes, clearing debris, organizing donation
drives, and preparing and distributing over 1,000 meals.

Marine Corps veteran and Platoon Leader LaShonda Johnson lost her home,
her car, and even her service animal during Harvey, but stepped up to serve
nonetheless.

LaShonda said, “It was time to adapt and overcome. | still knew that there
was someone out there worse off than us. | couldn’t just focus on my family,
| had to help the community as well. It was time to rebuild, renew and
motivate.”

Barely a week after she lost everything, LaShonda led our 9/11 service
project at KIPP Dream Prep, which sustained water damage from the storm.
Volunteers beautified the building’s exterior, built picnic seating and a supply
shed, and held a donation drive for students and their families.

Moments like these reinforce my strongly-held belief that veterans are
incredible assets to our country. They step up to face disasters head-on with
all the passion, focus, and energy they had when serving in the military.

We've continued our work in the year since then. All of our Houston
operations have pivoted to focus on Harvey recovery, and we hosted the
Delta Class Fellowship Orientation, which meant bringing nearly 100
veterans to make headway on addressing Hurricane Harvey-related issues at
Independence Heights.

Houston still has a long road to recovery. The Mission Continues is
committed in its support of Houston neighborhoods deeply affected by the
storm through projects at parks, community gardens, churches, and homes.

We appreciate the support everyone has shown in the past year. And with
your continued support, | know we can reach our long-term goals to rebuild.

We're here to stay.

Yours In Service,
Barry Mattson, Central Region Executive Director
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WHAT WE DO:
SERVIGE PLATOON PROGRAM

Our Service Platoon Program connects teams of veterans

with local organizations to tackle tough challenges in their
community. At the helm of each group is a platoon leader who
commits to 1+ years of service and receives leadership training
and mentoring from our staff. Each year we convene platoon
leaders for Service Platoon Leadership Summit. This kind of
veteran activation empowers veterans through personal growth,
connectedness and community impact.

In 2017, we increased volunteer engagement by 16.7%, and
our volunteers executed 893 service events with 75 service
platoons across the country, equaling $3,049,554.24 worth of
volunteer labor.

* 10,521 platoon volunteers activated across the
country

e 83.2% of veterans report that they feel more
connected to other veterans since becoming a
service platoon member

e 79.9% of Platoon Leadership Team members
report that since becoming a part of the service
platoon, they feel more connected with their
community

- &
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WHAT WE DO:
MASS DEPLOYMENT

Our Mass Deployment mobilizes veterans alongside local
community partners and volunteers in a single city over the
course of one intensive week of service. We select a city
each year with a need for revitalization and the potential for
sustainable growth, ensuring our efforts and resources have
a visible impact within the communities we serve.

In June of 2017, we deployed 69 veteran volunteers from
all over the country to Atlanta’s Westside to tackle some of
the community’s toughest challenges, bringing $185,175
worth of volunteer labor to the Westside.

e 69 veterans deployed to Atlanta

* 96% of Operation Westside Surge
Participants believe that they made an
impact on the local community through their

efforts
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WHAT WE DO:
WOMEN VETERANS
LEADERSHIP SUMMIT

él Mission
57 CONTiE

As part of our #HerMission initiative, the Women Veterans
Leadership Summit brings motivated women veterans to a
weekend of professional development, networking and self-
care, packed with panels, workshops and inspirational speakers.
Each year we draw from the voices and insights of a range of
female luminaries from the worlds of business, philanthropy,
entertainment and government. Women veterans walk away
from the summit with a vastly expanded network, an abundance
of resources, and a new outlook on overcoming professional
roadblocks. In May of 2017, 45 women veterans gathered in
San Francisco.

This was the second time we’ve done the summit, and we're
excited to see that this is an effective way to support women
veterans.

e 45 women veterans in attendance

e 93% of women veterans who attended the
summit reported feeling inspired to take on
new challenges
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WHAT WE DO:
FELLOWSHIP PROGRAM

Our Fellowship Program empowers post-9/11 veterans,
Guardsmen and Reservists to deploy on new missions in their
communities. Each fellowship combines volunteer service,
professional development and personal growth to deliver a
unique impact in the community. In return for their service, we
provide each fellow with a stipend in combination with personal
coaching and mentorship from our staff.

We have awarded 2,200+ fellowships over the program'’s
lifetime, and our fellows have served in 1,700+ nonprofit
organizations. The impact for 2017 alone is valued at
$4,891,385.28 worth of volunteer labor.

We welcome our last class of fellows in January 2018, as we
sunset the Fellowship Program. This transition marks an exciting
change as we embark on new paths to engage veterans in
community impact.

e 356 fellowships awarded in 2017

* 58.3% of participants felt the fellowship helped
them make a career change

o 74.4% of participants believed the fellowship
improved their chances of finding a job

£
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1’770

volunteers
activated in
support of
Veterans Day

volunteers
activated in support
of the September
11™ National Day
of Service and
Remembrance

volunteers
activated in
support of the
Martin Luther

King Jr. National
Day of Service
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THOSE WHO SERVE AGAIN

The demographic information reflects responses from our annual
survey of individuals who participated in our programs in 2017.
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WHERE WE SERVE

Our operations are well-organized, long-term activities that bring together veterans with

nonprofit partners and community leaders to achieve a set of desired outcomes.

31%

gardens, trails, and other outdoor spaces that help
sustain a healthy community.

SCHOOLS

The schools we support are often public or charter
schools that have above-average rates of students
who live at or below the poverty line. Supporting
school improvement includes beautifying, renovating,
refurbishing interior and exterior of school spaces,
and creating engaging learning spaces.

PARKS / COMMUNITY SPACES
We support parks/community spaces that include city o
parks, national parks, urban food gardens, sensory o

COMMUNITY SUPPORT / SERVICE ORGANIZATIONS

The Mission Continues supports nonprofit
organizations addressing issues in their communities,
such as food banks, community development
organizations, neighborhood associations, youth clubs
and more. Our support often includes beautifying,
renovating, refurbishing, and engaging families and
youth in events.
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OUR IMPACT

We conducted an annual survey of individuals who participated in
our programs in 2017. Here are a few key survey results.

R TS

'PLON

I’ wls

CONNECTEDNESS AL LIRCTROL AL B COMMUNITY IMPACT

65% of volunteers feel more 51.5% feel more equipped to work 93.8% of volunteers feel they
connected to the civilian community. in the civilian world. have the ability to make a
difference in their community.
82.4% feel a sense of community 83.6% of volunteers feel a stronger
with The Mission Continues. sense of fulfillment. 89.4% of volunteers believe
they are pursuing a meaningful
75.6% feel more connected with 68.8% are able to achieve goals mission with The Mission

other veterans. they set for themselves. Continues.

?1% of volunteers feel like
part of a cause larger than

themselves.
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STORIES FROM THE FIELD: PITTSBURGH

Homewood. Like many children in the community today, | grew up with no father in the
home. | had a single mother who was addicted to drugs, and it seemed at times that no
one cared about the harsh realities of poverty-stricken families in less affluent communities.
All we had was each other, and with tﬁe community being almost completely African
American, it seemed as if the outside world simply did not want to deal with the issues in
Homewood.

After | graduated college—not long after September 11th, 2001—I joined the United States
Navy because | felt that | still had a duty to myself, my family and my country. | did two
tours in support of Operation Enduring Freedom in Aftghanistan and Operation Iraqi
Freedom in Iraq.

When it came time to separate from the military, | immediately returned home to
Pittsburgh. But | couldn’t find a reason to smile. | did not want to go out in public. | did not
trust people or places. | faced homelessness, | refrained from taking my medications, and
| submerged myself in depression. Many times | even contemplated suicide.

Once | was able to gain my sense of self-control back and “get out” more, there was still
something missing... and | was not quite sure what it was.

One day | heard there was going to be a Mass Deployment in Atlanta, Georgia with The
Mission Continues where | wouldghave the chance to go into under-resourced communities
and make a difference. The best part was that these communities resembled the
communities of Homewood and East Liberty back in Pittsburgh where | grew up. | applied
and was selected to attend Operation Westside Surge.

It has been almost a year since, and | am still serving with The Mission Continues through
their Service Platoon Program and more so, serving in my very own HOMEWOOD!

Since ioinin%the Pittsburgh 2nd Service Platoon | have seen progress in the faces of those
we work with in Homewood, Hazelwood and similar communities in Pittsburgh. They are
seeing the impact of togetherness, compassion, and hope through our efforts.

It is an honor and a pleasure to serve the community | once inhabited as a child. | hope
today’s children in Homewood know they can see an African American leader right here
in the present, in their neighborhood, someone they can look up to and identify with.

You don't have to be worldfamous to make an impact—you just have to dedicate the
time, energy, and effort to work with your community from the ground-up and lead by
example.

Yours In Service,
Derrick Clark, Volunteer




OUR FINANCIALS

EXPENSES

Programs $10,715,473

Programs (85%) Fundraising $1,014,778

e EXPENSES s [N o
$12,538,158 2807907 '

Total Expenses $12,538,158

REVENUE

Corporations (31.7%) FOUﬂdQﬁOhS $7I3061409
S4112938 Interest Income (0.3%) Corporations $4,112,938
$43,940
Individual $1,493,471
REVENUE Interest Income
$] 2’956’759 Gains and loss on $43,940

Foundations (56.4%) short term investments

$7,306,409

Total Revenue $12,956,759
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OUR SUPPORTERS:

BBMC

As a partner charity of BBMC Mortgage's
Patriots Charity Initiative, BBMC provides
an opportunity for their customer to direct
a $125 donation for each qualifying

loan that they close. Over a three-

year partnership, BBMC has provided
$375,000 to The Mission Continues to
empower veterans across the country to
continue serving.

In addition to sharing our story with

their customers and employees, BBMC
employees and customers serve
alongside our service platoons in cities
nationwide. We greatly appreciate BBMC
for bringing a deep and sustainable
commitment to our veterans, their
families and the communities in which
they work and live.
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OUR SUPPORTERS:

WEINBERG
FOUNDATION

The Harry and Jeanette Weinberg
Foundation is one of the largest
private charitable foundations in the
United States. Through its veteran-
designated area of giving, the
Foundation supports organizations
and programs committed to ensuring
military members and families
effectively reintegrate into their
communities. Over the past two
years, the Weinberg Foundation has
been a tremendous partner in our
growth and impact - supporting our
Baltimore operations, platoons, and
fellows; sponsoring the Chicago 1st
Service Platoon; and assisting our
Houston platoons’ Hurricane Harvey
relief efforts.




OUR SUPPORTERS:
AMY SULLIVAN &
THE SULLIVAN FAMILY

“This year we will host our 6th Annual Sully Memorial, an
annual golf tournament that gives the proceeds to veterans.
| first heard about The Mission Continues through my work,

and was excited to learn that there was a local program

for my then-active duty husband: coordinating volunteer
events, staying connected to the military, and supporting

the community. He was just a few short years away from
retirement and had always been passionate about supporting
each community in which we lived.

Unfortunately, my husband never got the chance to participate
and passed away while on active-duty. We—myself, friends
and family—were eager to honor his memory. The Mission

Continues was the ideal organization to support, and we are
proud to have raised almost $90,000 over five years. Each
year is a time to remember, reflect and celebrate with friends
and family. There are somber moments, but there is much
more laughter. Sean always said, ‘Live every day day like it’s
your last.” And we take this event to do just that. Creating
memories together. Just the way he would have wanted.”

— Amy Sullivan,
The Mission Continues Supporter
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OUR SUPPORTERS:

Redefining ln!nuity‘ I Es Redefining Ingenuity” A I

Redefining Ingenuity™

) héiﬂtl!'rélg % SERIES . E Since 2015, SAIC has empowered veterans through The

“aing Ingenuity”

Mission Continues as they address pressing local issues
and make meaningful social change. Their support

has spanned across The Mission Continues including
sponsorship of multiple service platoons, orientation
events, support of fellows and key fundraising initiatives.

In April, SAIC highlighted their partnership with The
Mission Continues through their sponsorship with The
Washington Nationals, DC’s Major League Baseball
team. During the annual Military Appreciation Game,
The Mission Continues platoon members and staff
received complimentary tickets and hospitality and

were recognized on field and in-game to showcase the
partnership. This year marked SAIC’s 3rd consecutive
year as sponsor of The Mission Continues Marine Corps
Marathon team to help raise over $50,000.

After the devastation from Hurricane Harvey in Houston,
SAIC recognized the work that The Mission Continues
was already doing in Houston and, even more so,
post-Harvey. They made a commitment to support The
Mission Continues Houston Service Platoons and their
existing and future operations in the city. We sincerely
appreciate SAIC’s commitment to empowering veterans
and our communities through The Mission Continues.

ingenuity”
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Hurricane Harvey Supporters
The Harry and Jeanette Weinberg Foundation
Ellen Hauck

Carolyn Gold

John Hauck

Steven J Hauck

Luminus Management, LLC
Steel Trading Corp
Kathleen Alexander
Deborah Hauck

Fairchild

Rotork

Laura LU'Esperance

Mark DeBlanc

Meredith Darche

Rachel Eidelman

Linda Mattson

Katherine Oliver

Regan Turner

James Shaughnessy

Aaron Neiss

Jackiee Carbery

Janet Newsome

Maijor In-Kind
Benjamin Moore

Latham & Watkins LLP
Southwest Airlines

Stone, Leyton & Gershman
Switch

$1,000,000 and above
Einhorn Family Charitable Trust
Wounded Warrior Project

$250,000 - $999,999
American Express

BAE Systems

The Boeing Company
FCA Foundation
Prudential

$100,000 - $249,999

All Within My Hands Foundation
Aphorism Foundation

Armed Forces Foundation

Bank of America

Berges Family Foundation

Blank Foundation

The Bob Woodruff Foundation
Bridgeview Bank Mortgage Co., LLC

CarMax

Charina Endowment Fund
Coca-Cola Foundation
Goldman Sachs

Hauck Charitable Foundation
John Havens

The John & Marcia Goldman Foundation
The Heinz Endowments

The Home Depot Foundation
Lockheed Martin

The Marcus Foundation
Omaze

SAIC

Schultz Family Foundation
Smith Charitable Trust
Starbucks

The Walt Disney Company

$50,000 - $99,999
Chick-fil-A Foundation Inc.
Expedia

The Grover Hermann Foundation
The Harry and Jeanette Weinberg Foundation
Houston Endowment

Melissa Meder: In Memoriam
Navy Federal Credit Union

one8 Foundation

Suze Orman

Target

Ted & Meredith Segal Foundation
Veterans United Foundation
Wasserman Foundation

$25,000 - $49,999

ADP

The Annenberg Foundation
Anonymous

Jonathan and Jessica Barrett
Benjamin Moore

The Brown Foundation
Carlson Wagonlit Travel
Celanese

Cox Automotive

Emerson

Guggenheim Partners

Guth Foundation
History/A+E Networks
Jefferson Regional Foundation
Martin Foundation
McCormick Foundation
Neighborhood Allies

UR SUPPORTERS

Nestle

Nordstrom, Inc

Gene Sykes

The Tyler Perry Foundation
U.S. Bank

USAA Foundation

Warner Brothers

Elisheva Yuan

$15,000 - $24,999

Phil Armstrong

Barron Family Fund

Carlson and The Carlson Family Foundation
Carolyn Gold

Cat5 Commerce

Community Wholesale Tire
Dizzy Cannonball Fund

Kathy French

Gary and Tanya Giglio

Ellen Hauck

John Hauck

Steven J Hauck

JPMorgan Chase

Greg McNeely

Rosenthal Automotive Group
Richard and Suzanne Schultze
Jon and Tracey Stewart

John and Tracy Tien
University of Michigan

$10,000 - $14,999
Kathleen Alexander

Arco Construction

Argent Capital

David Averett

Berra Family Foundation
Peter and Pattie Bishop

Booz Allen Hamilton

Boston Consulting Group
Donna Brazil

Keith Brunini

Marsh Carter

Chapman Family Foundation
Laura Conigliaro

Detroit Lions

Andy and Ana Flaster
Fleming Charitable Foundation
William Franz

Ken Hannan

Johnson Charitable Gift Fund
Melinda Kleehamer

Luminus Management, LLC

Mary Hillman Jennings Foundation
John and Karen Meara

Tom and Linda McCluskey

Charles McDevitt

National Parks Conservation Association
One Three Digital, LLC

PNC Trust

John Rutherford

Mark Schupack

Ed Smith

Harold Somervill

Sully Memorial LLC

T-Mobile

Tell My Sons- Weber Family

Jane Spoehrer Tschudy

Veterans of Foreign Wars Post 1156

$5,000 - $9,999

Acorn Hill Foundation

Nana Adae

Anonymous

Becton, Dickinson & Company
Patricia Brennan

Colin Brown

Chicago White Sox

CJ Plumbing & Contracting, LLC
Donald Cleveland

Cleveland Browns

Commerce Bank

Community Solutions

Dominion Power

Edward Jones

Steven Einhorn

Deborah Hauck

HBO- Employee Giving Campaign
High Grade Materials

Hogan Truck Leasing, Inc.

Aaron and Katie Hood

Howard & Nell E. Miller Foundation
Independent Hardee’s Franchisee Association
Iron Mountain

JM Family Enterprises

John Krause

L.A.W. Foundation Inc.

Thomas McCarthy

McMaster-Carr Supply Company
McMullen Family Foundatio

The Michael T. Sherman Foundation
William and Margie Moskoff
Mullin Family Foundation

If we have misspelled or omitted your name, we sincerely apologize. Please contact Alex Klein at (314) 571-6163 so we may correct our error.
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Nestle Purina PetCare

Tim and Julie Noonan

Meghan O'Sullivan

David Otto

Jennifer Painter

Pat and Paula Donahue Family Foundation
Fund

ReALLIEty Athletic Productions
Sedmak-Wooten Family Foundation
James Sturrus

Mike Taylor

Technology Partners

UMB Bank

Villa Lighting

Jean Wanner

Peter and Linda Werner

$2,500 - $4,999
Jonathan Alexander

Ed Allen

Richard Berry

Paula Boggs

Ross Bushman

Brian and Beth Clymer

Jack and Melinda Deluca
Mark Delaar

Thomas Diemer

Robert Doran

Elliott and Marlys Badzin Family Foundation
Drew Erdmann

Fox Sports Midwest
Catherine Gaffigan

Eric and Sheena Greitens
Haskell Family Foundation
Christopher Hsu

The Karsh Family Foundation
Ann Kowalsky

McGrath Abrams Foundation
Raymond Odierno

Spencer Penhart

Anne Walker Ruiz

Scott Rutherford

Maggie Seymour

Steelers Charities

Daniel Sullivan

Jeffrey Surkosky

The Taylor Family Foundation
Drew Wolff

Jake and Karen Wood

$1,000 - $2,499
Anonymous
Anonymous
Anonymous
Anonymous
Anonymous
Anonymous
Anonymous
Anonymous
Anonymous
Anonymous
Anonymous
Anonymous
Anonymous

T Edward Austin
Emily Bagnall
Bailey Family Community Trust
Paul Balser

Jerry Barnes

Heidi Behm

Dan and Erin Beldy
Bernard Berofsky
Janessa Biller
Danny Bottoms
Kathleen Braun
Mike Byrne
Melinda Carmichael
Alex Ceballos
Stephen Cook
Susan Cotton
Mack Currie
Nathan Davidson
Bobby Deangelis
John Delano

Peter DeProsperis
Tom DeSimone
Anthony Detoto
Tim Devane

Donld Dixon

Susan Donahue
Alice Donnelly
Patrick Dunnigan
Ground Dwellerz
Thomas Earnshaw
Joe Ehrbar

Karen Evind
Michael Ferry
Lehman Foundation
Frances Chapin Foundation
Gordon Gano
Chris Garner

OUR SUPPORTERS

Patricia Gerhauser
GFI Digital

Tedd Gimber
Raymond Godsil
Christopher Gorman
Mary Gunther

Peter Gunther
Gunther Salt Company
The Hale Foundation
Hart Design Group
Laurie Healy

James Heisler

Hilton Family Law Group
Anna Holliday

ReAnn Holmes

Linnea Howard

Steve Howerter
Lincoln Hudson
Martin Hupka
Barbara Hurst

Medart Inc.

David Jacus

James and Susan Maroney Charitable Fund
Jason and Tanya Nizialek Fund
Peter Johannsen

Peter Johnson

Tim Johnson

Barbara Jones

Joseph Kernan

Irene and Steven Kling
David Knes

Tim Kopra

Len Kortekaas

Eve Kramp

Steve Kremenski
Agnes Kristen

Will Kubly

Ronald LaMere

Vince Landeck

Steven Landmann
Beau Laskey

The Lehman Foundation
Lou Fusz Toyota

Paul Lundmark

Lori Manelski

Kara Mangone
Stephen Mare

Bill Mattson

Megan McDonald
Brian Miller

Brett Miniex

Lex Mitchell

Francis Monestere
Todd Morgenfeld

Laura Murphy

Myra Abernathy Living Trust
Anthony Noto
OppenheimerFunds
Rob Patton

Paypal Charitable Giving Fund
Laura Pearce

Kelly Perdew

Mark Petroff

Michael Pron

Joseph Prorok

Andrew Quagliata
Ryan Reed

River City Casino
Roger and Susan Stone Family Foundation
Rose International Sponsorship
Saddle Peak LLC
James Schleck

Zachary Schmidt
James Schwab
Veronica Scott

Service Year Alliance
Bob Simeone

Mohan Sivaloganathan
James Skorupa
Thomas Smoot

Robert Spignesi

Mary Kay Strangfeld
Studio Movie Grill

Amy Sullivan

Sword and Plough
Britney Teeple
Margaret Thompson
Erik Thurnher

Steven Tschudy

Julie Twedt

Rob Unnerstall

UTRS Inc.

Valorcorps Solutions
Veteran Energy

Millie Viqueira

Estro Vitantonio
Bradley Volz

Anne Walsh

Frank and Margo Walter
E.S. Wood

Mark Zarsky

Lucinda Zink

If we have misspelled or omitted your name, we sincerely apologize. Please contact Alex Klein at (314) 571-6163 so we may correct our error.
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Nana Adae
Chicago, IL

Peter Bishop
Boston, MA

Kristie Cunningham
Washington, DC

Michele Flournoy
Washington, DC

David Gergen
Boston, MA

Peter Grieve
Boston, MA

Spencer Kympton, President
New York, NY

Shelley K. Lavender
St. Louis, MO

General Ray Odierno, USA (Ret.)
Washington, DC

Meghan O’Sullivan
Boston, MA

John Tien, Chair
Atlanta, GA



A R 2 S S RS S

THE MISSION CONTINUES 2017 ANNUAL REPORT | 23

WHERE WE'RE GOING

FROM HERE

In 2018, we're creating new opportunities
to empower veterans and strengthening our
commitment to the communities we serve.

A new program—The Service Leadership Corps
—launches in fall 2018. This is an exciting
opportunity for veterans and members of the
National Guard and Reserves to learn and grow
as community-based leaders.

We're also reimagining how we measure and
assess our impact. The Empowered Veteran
Index unites our programs and events through
a common framework of personal growth,
connectedness and community impact.
Synthesizing our impact through these three
components will allow The Mission Continues
to deliver stronger and more meaningful
opportunities for veterans

Our impact is credit to the community of veterans,
nonprofit and philanthropic partners, community
leaders and supporters who stand united in
service with us.

Thank you, and we look forward to reporting
for duty alongside you in the year ahead.
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REPORT FOR DUTY WITH US %

With 75 service platoons, The Mission Continues
offers opportunities for community engagement nationwide.
Find your next event at missioncontinues.org/events.
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